
“People are willing to spend much  more money on 
the kitchen to customize it than they will for other 
areas of the home. That says how important it is to the 
customer,” Steve Burrill notes.

Erica Burrill adds, “The relationship that has 
developed between Kitchen Views and WGB Homes 
over the years is key in providing functional, spacious 
and luxurious kitchen and bathroom layouts for 
customers at an affordable price.” 

In an environment where customers are looking for 
unique designs and upgrades. Harry makes us feel 
comfortable that we can accommodate anyone,” she 
says. 

“With him, we’ve never had to turn away a buyer 
because we don’t have the exact kitchen or bathroom 
layout they are looking for. Harry and the team at 
Kitchen Views work closely with our company to 
design a plan that is specialized to meet the needs of 
each of the customers we work with,” she said.

WGB’s relationship with Kitchen Views and Harry 

has helped WGB stay on time and on budget.  
“I think the reason we work so well together is that 

we have a shared interest in satisfying our customers, 
and we understand the importance of value,” says 
Vanessa Burrill, who came to work for the family 
business after graduating from Babson College almost 
three years ago. 

“Value is important. It’s about integrity. It’s aiming 
to deliver the highest possible quality at the lowest 
possible price, and never deviating from that mission” 
says Greg Burrill. KV

IT’S ALL IN THE DETAILS

Above: The model home at Brookmeadow Village displays an upgraded gourmet kitchen. Standard options are displayed in a selection 
showroom on the lower level of the model home. Cabinetry by Schrock; door style, Brantley Maple Square; finish is Amaretto Creme; 
countertop is Black Impala Granite; hardware is by Amerock.

Harry Mangsen began 
working in lumberyards at age 
15. In 1984, he designed his first 
kitchen and soon became one of 
the first to design using a computer. 
HarryÕ s work can be seen in 
subdivisions throughout Central 
Massachusetts. 
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“People are willing to spend much more money on the 
kitchen to customize it than they will for other areas of 
the home. That says how important it is to the customer.”
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